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• Podcast Awareness is high in Australia, with 89% of Australians 18-75 claiming to be aware of podcasts. 

Strong awareness was also noted in Edison’s The Infinite Dial Australia (72% among Australians 12+). 

• Just over half of Australians 18-75 claim to have tried listening to podcasts. Trial is highest among 25-

34s (76%) and lowest among 50-75s (40%).

• 16% of Australians 18-75 claimed to have listened to a podcast in the last week, (27% among 18-24s). 
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• More than 1 in 2 podcast listeners listened within the past 24 hrs, rising to 71% among 14-34s.

• YOY there has been an increase in respondents listening within the past week, up 19 percentage points 

to 79%. 
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• The average time spent with a podcast episode is 48 minutes, for weekly podcast listeners who 

commit beyond the first 5 minutes. 

• Almost 1 in 3 podcast episodes that were listened to last week and listened to in their entirety

were listened to across multiple sessions. 
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• Listening to podcasts is less common place during the Early Morning on weekends (compared to 

weekdays).

• 20% of all respondents ‘didn’t listen’ on the weekend, compared to 2% during the week.



ABC Audience Insights

•

•

•

•



ABC Audience Insights

•

•

•



ABC Audience InsightsABC Audience Insights

•

•

•

•



ABC Audience InsightsABC Audience Insights

• More Awareness has overtaken Better Content, to now become the largest driver of podcast listening, 

up 13 percentage points YOY.

• Among those who selected Other (14%), lifestyle changes are the biggest influencing factor.
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• Smartphone is now the most frequently used device for listening to podcasts across all demographics. 

Usage is highest among younger demographics (82% among 14-34s).

• We have seen YOY growth for Smartphone across all demographics and especially among 35-54s and 

55+. This shift has largely occurred at the expense of listening via a computer. 
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• Trial within the last week skews younger with 31% among 14-34s and 16% among 55+.
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